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Erfolgreiche Websites




Professionelle Website
mit WordPress erstellen
- Digital

1. Teil:

- WP System, Backend, Basics
- Content Know How
- Design, Themes, Funktionen

2. Teil:

+ Praxis Know How
- Website professionalisieren
- Online Marketing






2019 2020 2020 2020 2020 2020 2020 2020 2020 2020 2020 2020 2020
1 Dec 1 Jan 1Fedb I1Mar TApr 1May 1Jun 1 vl 1Aug 1Sep 10ct 1Nov 1 Dec

None 43.2% 43.1% 428% 427% 4la% 431% 416% 408% 405% 398% 395% X9.0% M%
WordPress 3I5.1% 354% 357% 359% 3S7% 350% 370% 37.6% 378% 38.3% 385% 388% 39.a%
Shopify 18% 19% 20% 21% 21% 22% 24% 25% 27% 2% 29% 31% 3.1%

Joomla 27% 26% 26% 25% 24% 24% 24% 24% 23% 23% 23% 22% 2.2%

Drupal 17% L7% 1L7% 16% 16% 16% 16% 16% 1.6% 15% 15% 15% 1.5%

Wix 13%  13%  13% 13% 13% 13% 14% 14% 15% 15% 15% 16% 1L5%
Squarespace 16% 15% 15% 15%  14%  14%  14% 14% 15% 14% 14% 14% 14%
Bitrix D8% 09% 09% 09 10% 10% 10% 10% 1.0% 10% 10% 10% 1.0%

Blogger 08% O09%% 09% O09% 09% O09% 10% 1.0% 10% 10% 10% 1.0% 1.0%
Magento 08% 08% O06% O08% 08% 08% O08% O08% O08% O08% O07% 07% 0.7%
OpenCart D5% 05% O05% 05% 05% O06% 06% O06% O06% O06% 06% 06% 0.6%
PrestaShop D.7% O07% 06% O06% O05% O05% O05% O05% O05% O05% 05% O05% 05%
Weebly 04% O04% O04% 03% 03% O03% O03% O03% O03% O3 O03% 03% O03%

TYPO3 D5% 05% 04% 04% O04% 03% O03% 03% 03% O03% O03% O03% 0%
Bigcommerce D2% 02% 02% 02% 02% 02% 02% 02% 02% 02% 02% 02% 0.2%
GoDaddy Website Bullder 0.2% 02% 02% 02% 02% 02% 02% 02% 02% 02% 02% 03% 02%
Adobe Dreamweaver 0.3% 03% O03% 03% 03% 03% 03 03% 03% 03% 02% 02% 02%
Webflow 0.3% O01% 01% 01% 01% 02% 02% 02% 02% O02% 02% 02% 02%

Tilda 0.1% 01% 01% O01% O01% O01% O01% 01% 02% 02% 02% 02% 02%

Datalife Engine 02% 02% 02% 02% 02% 02% 02% O02% 02% O02% 02% 02% 02%
 FrontPage  02% 02% 02% 02% 02% 02% 02% 02% 02% 02% 02% 02% 02%
Prom.ua 0.1% O01% O0I% 01% 01% 02% 02% 02% 02% 02% 02% 02% 02%
Gatsby 0.1% O01% O0I% O01% 01% O01% O01% O01% O01% O1% O01% 02% 02%

Tabelle von W3tech zur Nutzung von CMS. (Screenshot w3tech/ t3n)



Limited theme options Full theme customization
No plugins All plugins allowed

Limited free storage Storage varies by host

Pay to remove ads Run your own ads (or don't)

Little or no technical control Full control over database and files
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index.htm

| index.php

| license.txt

liesmich.htm

readme.ntml|

| wp-activate.php

| wp-agmin

| wp-blog-header.php

| wp-comments-post.p...
| wp-config-sample.php
| wp-config.php

wp-content

%" index.php
languages

| plugins

| themes

| upgrade

| | uploads
| wp-cron.php

wp-includes

, wp-links-opml.php
| wp-load.php

wp-login.php

| wp-mail.php

| wp-settings.php

| wp-signup.php

“ | wp-trackback.php
| xmirpc.php

294 B
2KB
418 B
20 KB
9 KB
7 KB
7 KB

364 B
2KB
4 KB
3 KB

288

System

MySQL
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Testumgebung

Webseite fur Touristeninformation




<name>.seminar.easy-wp.de/wp-admin

Benutzer: <name>
Passwort: easyWP




WY @ WordPress Seminare Nimberg < 21 B 4+ Neu SEO é Event Espresso (§) BackWPup Willkommen, Tobias Preiss r




@& Dashboard

Home

Aktualisierungen (2

Beitrage
Medien

Seiten
Seminare
Referenten
Kommentare
Static Content
Portfolios

Formulare

Design
Plugins ‘20
Benutzer
Werkzeuge

| Einstellungen

Eigene Felder

SEO
MailChimp for WP

CPT UI

&, Insights

Quick Redirects
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Top In WordPress Theme Usage Distribution in the Top 1 Million Sites

Technology
E3 Divi Top In WordPress Theme Usage Distribution in Germany
I® Genesis Framework Technology Websites %
Avada B Divi 52,289 8.12
W
Enfold Twenty Seventeen 46,563 7.23
~ Avada 39,154 6.08
W Twenty Seventeen
Enfoid 35,543 5.52
W
GeneratePress Kriesi.at 20,700 3.22
Astra Theme BeTheme 14,326 2.23
F]atsome OceanWP 13,840 2.15
W
BaThame Twenty Eleven 12,689 1.97
W Twenty Sixteen 11,509 1.79
Sahifa
W Twenty Twelve 11,441 1.78
Kriesi.at W GeneratePress 11,018 ; ¥ &
W Twenty Nineteen Astra Theme 10,940 1.7
Salient The?7 10,680 1.66
\ i W Syd The 9,716 151
W Twenty Sixteen iiakidholaii
W Twenty Nineteen 9,146 1.42
Beaver Builder
Impreza 8,862 1.38
g Peadig W Twenty Fourteen 8,401 1.31
OceanWP W Twenty Fifteen 8,398 1.3
W Twenty Twelve W Twenty Ten 8,016 1.25
Bridge 7,046 1.08

The7



&) (k%

47350 633,274,305

active plugins plugin downloads

ess ooCo erce AllIn One L Limit Login




Top In WordPress Plugins Usage Distribution in the Top 1 Million Sites

Technology
® Yoast Plugins
B visual Composer
© Jetpack
Slider Revolution
® \WPBakery
2 Monsterinsights
W All in One SEO Pack
B WP Rocket
W Autoptimize
W WP Super Cache
® \Wordfence
B Elementor
W MailChimp for WordPres
X TablePress
W Instagram Feed for Wortc
W WP PageNavi
* LayerSlider Responsive

W Lightspeed Cache

Top In WordPress Plugins Usage Distribution in Germany

Technology
® \V/PBakery

B Elementor

W All in One SEO Pack
W Autoptimize

* LayerSlider Responsive
® \Wordfence

W WP Super Cache
2 Monsterinsights

X TablePress

WPML Multilingual

W SiteOrigin Panels
B WP Rocket
B Borlabs Cookie

W The Events Calendar

W WP DSGVO Tools

» WooCommerce Germanized

W Responsive Lightbox

W WP Google Maps

Visua! Composer Ultimate Addons

Websites
92,176
58,966
58,177
51,809
44219
43,709
37,784
36,049
32,254
28,190
27,040
25,654
23,485
23,099
22,041
19,321
18,234
17,865
17,837
















DIGITAL AROUND THE WORLD IN 2020

THE ESSENTIAL HEADLINE DATA YOU NEED TO UNDERSTAND MOBILE, INTERNET, AND SOCIAL MEDIA USE

TOTAL UNIQUE MOBILE INTERNET ACTIVE SOCIAL
POPULATION PHONE USERS USERS MEDIA USERS

7.75 5.19 4.54 3.80

URBANISATION: PENETRATION: PENETRATION: PENETRATION:
S55% 67 % 59% 49%
o o o o
SOURCES: POPULATION: UNITED NATIONS; LOCAL GOVERNMENT BODIES; MOBILE GSMA INTELUGENCE; INTERNET: ITU; GLOBAIWEBINDEX, GSMA INTELIGENCE LOCAL TELECOMS we .
REGULATORY AUTHORITIES AND GOVERNMENT BODIES; APII; KEPIOS ANALYSIS; SOCIAL MEDIA: PLATRORMS® SELF-SERVICE ADVERTISING TOOLS; COMPANY ANNOUNCEMENTS AND are, HOOtsulte"
EARNINGS REPORTS; CAFEBAZAAR KEPIO'S ANALYSIS. ALLLATEST AVAILABLE DATAIN JANUARY 2020. & COMPARABILITY ADVISORY: SOURCE AND BASE CHANGES social



GERMANY

THE ESSENTIAL HEADLINE DATA YOU NEED TO UNDERSTAND THE STATE OF MOBILE, INTERNET, AND SOCIAL MEDIA USE p—
TOTAL MOBILE PHONE INTERNET ACTIVE SOCIAL
POPULATION CONNECTIONS USERS MEDIA USERS

83.65 110.7 77.79 38.00

URBANISATION: vs. POPULATION: PENETRATION: PENETRATION:
77 132% 93% 45%
o o o o
SOURCES: POPULATION: UNITED NATIONS; LOCAL GOVERNMENT BODIES; MOBILE GSMA INTELUGENCE; INTERNET: ITU; GLOBAIWEBINDEX; GSMA INTELGENCE LOCAL TELECOMS we .
REGULATORY AUTHORITIES AND GOVERNMENT BODIES; APJN; KEPIOS ANALYSIS; SOCIAL MEDIA: PLATFORMS' SELF-SERVICE ADVERTISING TOOLS; COMPANY ANNOUNCEMENTS AND are, HOOtSUlte"
EARNINGS REPORTS; CAFEBAZAAR KEPIOS ANALYSIS JALL LATEST AVAILABLE DATA IN JANUARY 2020]. ¢ COMPARABILITY ADVISORY: SOURCE AND BASE CHANGES social









Wie haufig nutzen Sie die folgenden Inhalte im Internet tGber lhr
Smartohone? Ich nutze mindestens mehrmals pro Woche...

Wetterinformationen

Wissens- und Informationsrecherche

(Regionale) Nachrichten

Soziale Netzwerke (Facebook, Instagram,
etc.)

Videostreaming (YouTube, Netflix,
Amazon Prime, etc.)

Online-Banking

Spiele oder Videogames

Musikstreaming (Spotify, Amazon, Apple
Music, Deezer, etc.)

Sportergebnisse

Preisvergleiche

Kochrezepte

Neuigkeiten von Stars und Prominenten

Informationen rund um Familie und
Kinder

Podcasts

Sonstiges

0%

61%

59%

37%

33%

33%

31%

30%

22%

20%

19%

16%

13%

24%

10% 20% 30% 40% 50%

Anteil der Befragten

60%

66%

70%

74%

80%

90%



Urlaub und Reisen
Internet, Onlineangebote
Kochen, Kochrezepte
Musik

Telekommunikation

Computernutzung, Anwendung von
Computern

Medizinische Fragen

Sport

Ergebnisse uber Warentests,
Untersuchungen Uber Preis und Qualitat
von Waren

Lokale Ereignisse, Geschehen am Ort
Politik
Kinofilme

Gesunde Ernahrung, gesunde
Lebensweise

Bucher

Gerdte der Unterhaltungselektronik, z.B.
Fernseher, Musikanlage

Berufliche Weiterbildung

Wohnen und Einrichten

Mode, Modetrends

Autos, Autotests

Heimwerken, Do-it-yourself-Arbeiten
Ceschichte, Historisches

Natur- und Umweltschutz

Wissenschaft und Forschung

Spezielle Wellness-Angebote (z.B. Spa,
Wellness-Hotels, Reiseanbieter)

Celd-, Kapitalanlagen
Neuigkeiten tber Stars und Prominente
Gartenpflege, Gartengestaltung

Tiere, Haustiere

Umgang mit Menschen,
Menschenkenntnis, Psychologie

32,2%

30,2%
29,7%
28,9%
27,5%
25,8%
24,5%
24,2%
24%
23,3%
22,3%
18,3%
18,2%
17,4%
17,3%
16,5%
15,7%
15,5%
15,5%
14,6%
14,6%
14,3%
12,8%
12,2%
11,8%
11,4%
11%

40,7%

46,5%

Internetnutzer in
Deutschland nach Themen,
uber die sich im Internet
informiert wird, im Jahr 2020






Informationsuberfluss

2 0 1 8 This Is What Happens In An
In ternet Minute

2.4 Million
Snaps.
Created

38 Million
Messages

187 Million
Emails Sent
Created By:

DA
W @LorilLewis

W @OfficiallyChadd

2 0 1 9 This Is What Happens In An
Internet Minute

_ Logging In Texts Sent
3.8 Million :
Search

2.1 Million

. 188 Million
_ _. Emails Sent

Streaming o’
Subscriptions | [T Created By:
X W @LorilLewis
Googie Harma W @OfficiallyChadd
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& Personal & Business Car Leas! X +

& https://www.lingscars.com

mEnT NEW (N ] nm NEW |

£1 90/“*h £191/men) ‘T O/mth

including \E\E/ including vn'r/ m including VAT
'''' | 3year year cheap 3year year cheap /

urismo
7 Series Saloon

8 Series Convertible
8 Series Coupe
Alpina Saloon
Alpina Touring

Rc:gaé}:

Quote > Proposal > Order > Delivery

' Himes

3 year cheap

Estate car leasing car leasing "\ | car leasing — T &
i3 Petrol Petrol ' Petrol
i8 Convertible engine A engine A engine
i8 Coupe Mang Mang Manual
M2 Coupe gear - gearbo DR 40000 gearbox n n
M4 Convertible Metalhc Flat * Metallic Ling
M4 Coupe paint paint Pl rephes ' ' ' ' ,
M5 Saloon Dthernvieacesavaiatle {Other mileages available) {Othar mileages available)
X1 Estate m
X2 CHSTOMERS IN "ORDER’
X3 Estate n n
X4 Estate Ling 03
X5 Estate replies

in...

X6 Estate (2014-19)
X7 Estate
Z4 Convertible

®

S

A No waiting
P Hyundai i30 Estate Seat Leon Audi A1 Sportback at any time
1.0 TGDIS 12v (120bhp) Estate 1.6 TDI SE Dynar‘nic LEZJ 1.0 25 TFSI SE 12v (95br1;>) T X XA R E R R AR EER R
CITROEN 5dr 998cc Petrol Manual (6 Speed) Hatchback Sdr Diesel Manual Hatchback 5dr 995cc Petrol Manual Wiy
\ (5 Spc;d‘
ez RENT NEW RENT NEW
Lol i R 9 N a Q RENT NEW |

/mth | UNGI

£202

Berlingo Estate

£20

8/mth L} me

F
8
2
g
2
Berlingo L1 Van including VAT including VAT £ 2 2 O/mt : 4
Berlingo XL Van Ne— N 4 | — ] including VAT . £
sac 3 year ch_eap . 3 year cheap 3+35 | A Vaar Chean : & 4
C3 car leasing ™\ | carleasing | oyearc .eap p 4 A
. - ~~ ' car leasing 8 R
C3 Aircross Eﬁéﬁ% o, Diesel Bt ., R
C4 Spacetourer gearg : l 5 eaanrg G
Estate (2018-19) Metalllc Drive 10.000 Drive 10.000 gearbox .
C5 Aircross r paint miles per year r mﬁ}‘a"'c miles per year Flat F !
Dispatch Combi (Other milasgee avaiable) PO, e SRR oy paint miles per year I Bam o
Estate (2016-19) = S P (Othar mileages available) (™
Dispatch M Van
Dispatch XL Van
Dispatch Xs Van —_— [— —_— PO — Guy Holly Adnan

e
J,/f’J,JJJ 223
ﬂ@"“

Citroen Space Tourer

DS3

DS7

Crand C4
Spacetourer Estate
Relay 30 L1 Van
Relay 33 L1 Van
Space Tourer Estate
(2018-19)

LJJ—

LIVE chat is closed as
my staff have gone
home

Mini Hatch

1.5 Cooper Classic II (Comfort

Pack) 12v (136bhp) (4 seats)

Hatchback 3dr 1455cc Petrol
Manual (6 Speed)

RENT NEW |§

£23 0’“7‘ '
including VAT

Hyundai Tucson Estate

Estate (2018-19) 1.6 GDi 2WD SE Nav 16v (132bhp)

1.5 BlueHDi 8v (120bhp) Business Estate 5dr 1591cc Petrol Manual (6
M Estate (8-seat) 5dr 1499¢cc SDC‘C’G)

| RENT NEW |
£ £243’mt

o i
2 4 2 /mth i il
including VAT | including VAT

. h . — J
2 year cheap . 3 year cheap 4
car leasing car leasing

| &= Mincal =& Petrol

DACIA
Duster Estate
Logan Estate
Logan Stepway

L d ek e

WEBSITE
VISITORS




/ Gebote erfolgreicher Websites




Gestaltungsgrundlagen / -gesetze

- Pragnanz

- Ahnlichkeit

- Nahe

- Geschlossenheit
- gute Fortsetzung

- gemeinsames Schicksal



Beliebteste und unbeliebteste Farben

Die Llebllngsfarben der Frauen

36% Blau

20% Rot

12% Grin
8% Rosa
8% Schwarz

5% Violett

4% Gelb
3% Weilk
2% Braun
1% Gold
1% Orange
0% Grau
0% Silber

Die unbeliebtesten Farben der Frauen

30% Braun

14% Orange

10% Violett
9% Schwarz
8% Grin
7% Grau
7% Rosa
6% Gelb
3% Gold
3% Rot
2% Silber
1% Blau
0% Weil}

Die Llebllngsfarben der Manner

40% Blau

20% Rot

12% Grin
8% Schwarz
5% Gelb
3% Weilk
3% Grau
2% Rosa
2% Gold
1% Violett
1% Braun
1% Silber
0% Orange

Die unbeliebtesten Farben der Manner

24% Braun
12% Violett
12% Rosa
10% Grin
10% Grau
9% Orange
7% Schwarz
5% Gelb
4% Gold
2% Silber
2% Rot
2% Blau
1% WeilR
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Thr We m aus mit EFngelhamit &
9. eisshauer

Das Holzhauns ans Franken
Individuell, hochwertig & 6kologisch

[hr Holzhaus mit Engelhardt und Geissbaue:

I sehr gute Wanmedimmuny

- 3 Ktuelle 1 Aktuellos [Tausproiek individuell planbur L
HE‘I‘le( ll Wlllkonl men Ktuglle Aktuollos Hausprojekt e : _Il .” [_J. {1 ¥ Helie Maledallsn e wolingesundos Raumklima yud

seht kurze i

Rehaglic hkais
zukmftswetsend und lzngiebig, durch wert: {1 5

Das Itoizhaus cfficiento® aus Franken - vy W energetisch wnd Skologisch kunseguent im Ensrgleverorauch
dilfusivnsoflens Aullenhills L

energieeflizienl, 6kvlogisch, werthestandig, . Il effizients und spersams Heustechnk
[

optimale Luftfouc htigkeit mnen

Architektur 3
sehr gute Warmedammung [

| ’,J,

/
QF &) ‘q\

Fl mehr Wohnraum durch schlanke Aulbenwandr
I Miglichkelten 2u Eigenleistung

Frohe Welhnachten und Emfamillenhaus mit Hauser & Aktuelle Hau S]‘)]‘(‘)J ekte

Q . alles Gute fir 201! Carport in Wiirzburg
\ - WA o an B AR mit 20er Standorn £6 und
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3 2 00« hihols ke -
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StatCounter Global Stats
Browser Market Share Worldwide on Sept 2019

Chrome

63.72%

Safari

Firefox

Samsung Internet

-

4.45%

3.34%

UC Browser

3.15%

Opera

Edge

Android

Other

L e

2.5%

2.23%

2.15%

0.61%

1.53%

16.34%

0

=

14%

28% 42% 56%

70

©



360x640

1920x1080

1366x768

375x667

1536x864

1440x900

768x1024

360x740

360x720

1280x800

1600x900

412x846

360x780

1280x1024

Other

0

Screen Resolution Stats Europe on Sept 2019

StatCounter Global Stats

3.6%

3.51%

e

3.33%

.

2.8%

.

2.69%

™~
e
B

2.25%

2.24%

i

2.07%

2.04%

9.46%

13.12%

11.96%

_ 33.03(}[0

| el

8%

16%

24%

32%

40%






Nutzer-
verhalten

Referenzen

Relevanter Content
& Keywords

Seitenstruktur & Technik




Wie sehr vertrauen Sie dem Internet?

70%

60% 57% 57%
54%

50% 1%

50%

32%
30%

o 30% 500
S 29% 29%

Anteil der Befragten

20%

20% 17%

16%

14% 14%

10%

0%
Eher vertrauen Eher nicht vertrauen Weil nicht

® Herbst 2015 @ Herbst 2016 Herbst 2017 @ Herbst 2018
@ Herbst 2019

lhre Daten visualisiert +'+% -
s+ tableau © Statista 2020



Die ersten 10 Sekunden entscheiden

N % 8 3
R R R 2

Probability of Leaving the Page Now

S
52

' I ' I ' I ' I ' I ' 1
0 20 40 60 80 100 120

Time Visiting the Page so Far

Nielsen Norman Group



Wie viel ist der Platz 1 bei Google wert?

Klickwahrscheinlichkeit auf Position 1 nach Land

77,2%

67,7%
64,3%
57'6% I I
54,9%
52’3% I I
DE us IT UK FR ES

Sistrix 2015




Meistbenutzte Social Media Plattformen

DIE AKTIVSTEN SOCIAL MEDIA PLATTFORMEN

PROZENTSATZ DER INTERNETNUTZER, DIE DIE EINZELNEN PLATTFORMEN NACH EIGENEN ANGABEN NUTZEN [UMFRAGEBASIERT]

YOUTUBE
WHATSAPP Qo Hoot QEE“E‘ a ,
eaceso I 3
FB MESSENGER 7%
INsTAGRAM [ 33%
PINTEREST [ 21%
SKYPE 19%
TWITTER [ 19%
sNAPCHAT [ 14%
XING [N 11%
LNKEDIN [ 10%
wircH I %
TUMBIR [ 7% . SOCIAL NETWORK

ReDDT [N 6% MESSENGER / VOIP
WECHAT 5%

VIBER 4%

N e ™
. CIORAIWERINIDEY (372 & (32 9018) KENN7ZAMIEN PEPR ACENTIEREN DIE ERCERNISEE EINIER RREITANCEI ECTEN LEDACE VO NTERNIETNI IT7ERN 1AM AITER VO 14 A 4
- 2J QUELLE: CLOBAIWEBINDEX (Q2 & Q3 2018). KENNZAHLEN REPRASENTIEREN DIE ERGEBNISSE EINER BREITANGELEGTEN UMFRAGE YON INTERNETNUTZERN IM ALTER VON 16-64 Hootsulte
S

are
social







; author- _$i
Author Archive $nicename.php author-$id.php author.php

archive.php Paged:true index.php
paged.php
Paged: false

Category Archive category-$slug.php category-$id.php category.php

archive-

Custom Post Type
$posttype.php

rchive

taxonomy-
$taxonomy.php

taxonomy-

Custom Taxonom
i ! $taxonomy-$term.php

reitiva taxonomy.php

Year Archive

Month Archive

Date Archive

date.php

Day Archive

tag.php

$subtype.php sssTIi)'t';%tgPpeh_p attachment.php

single-
$posttype.php

Tag Archive tag-$slug.php tag-$id.php

Archive
Page

single.php

singular.php

(v4.3+)

Attachment Post

$mimetype.php

Custom Post

Blog Post single-post.php

Custom Template $custom.php

Default Template page-$slug.php page-$id.php

Page Template page.php

Singular i
Page Single Post Page
Static Page

Site Front front-page.php
Page

Blog Posts
Index Page
Comments
Popup Page
Error 404
Seargt;gllesult search.php

Il Primary Template Secondary Template [ Variable Template Il Page Type

Page Shown On Front home.php

Posts Shown On Front

> >
= =5

comments-
popup.php




Ihr Konversations-Experte

\'4

—

Top
WordPress Experte

T

SEQ TIPP!

03/2016 Ranking by
: () Blog2Social
oatiecs

tobias@gestaltraeume.de

0170 3429799 geStalE}fﬂi%‘




